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Dubai Lynx, MENA’s biggest Festival of Creativity, will 
return on 10–12 March to the Madinat Jumeirah with 
a programme of events that will explore creativity 
in all its forms. The agenda will dissect new trends, 
question how to make creative work effective and 
inspire the next generation of cutting-edge ideas.

The Festival showcases the best of the region’s 
creative prowess; it’s a platform for the creative 
community to join together to motivate and  
challenge the industry to greater heights.

Dubai Lynx is now receiving proposals for the 2019 
seminar programme.

If you think you have an idea that the whole industry 
needs to hear, then we’d like to hear from you. The 
following pages share guidelines on how to develop 
your idea and submit this to the Content Portal.

SUMMARY FOR 2019:

• There is no specific overall theme, but all sessions 
should have creativity at their heart

• The programme will be broken down into five 
themed tracks, which will run concurrently across 
all the stages. These are:
 − The Business of Creativity
 − Creative Effectiveness
 − Craft & Design
 − Technology & Innovation
 − The Experience Economy

• There will be three stages (two inside the Festival 
Hall, one outside on the island) – these all host a 
similar sized audience

• The initial proposal should have a title (max. 10 
words) and synopsis (max. 120 words)

• Submit proposals through the Content Portal 
• Content is reviewed and selected on the merit of 

the idea
• There is no charge to speak – please note 

Dubai Lynx does not pay fees or cover travel or 
accommodation expenses

• Speakers receive a complimentary pass to the 
three days of the Festival (please note that this 
does not include the Awards Ceremony)

• Deadline for submissions: 11 October 2018.

DUBAI LYNX 2019

WELCOME

http://content.dubailynx.com
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What can you say that will leave the audience 
enlightened and inspired?

The best Dubai Lynx talks tend to focus on a single 
message or idea. You will be speaking to a room 
full of the most creative communicators from across 
the MENA region, so think about how you can 
contribute to the discussion in an intelligent and 
articulate way.

The types of speakers you could bring to the stage 
are unlimited, but relevancy is key. From creative 
thinkers and celebrities, to innovators and makers… 
who is best placed to deliver your idea?

Some of the most interesting talks at Dubai Lynx are 
co-presented by agencies and brands. You might 
wish to consider inviting a cutting-edge brand to 
share the stage with you – we’re looking for brave, 
opinionated marketers with a compelling story to 
share. 

Please consider:

Relevancy over seniority – We want interesting 
stories from the “doers”. Sometimes your CEO may 
not be the best person to tell the story.

Diversity – If you plan on having more than one 
speaker, ensure you reflect the world at a large.

Speaker numbers – We only allow up to four people 
(including the moderator) on stage at one time.

WHAT TO CONSIDER BEFORE YOU SUBMIT?

WHAT IS WHO SHOULD TELL
YOUR STORY? YOUR STORY?
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There is no overall theme to the seminar programme. 
However, the programme will be broken down into 
five key tracks, exploring the following themes:

• Creative Effectiveness

• The Business of Creativity

• Craft & Design

• Innovation & Technology

• The Experience Economy

When completing the submission form, you will be 
asked to select one of these five areas as follows:

DEVELOPING YOUR IDEA

NEW TRACKS
FOR 2019
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Investigating commercial creativity and the proven 
impact of branded communications on driving 
business growth. We discuss the systems, challenges 
and techniques of measuring creativity’s value to 
enhance brand equity, as well as its ability to improve 
bottom-line profits.

We’ll consider:

• How do we track measurement – can all great 
creative work be accurately measured for its impact?

• Strategies to maximise all forms of commercial 
value from creative work

• Winning formulas from the most impactful and 
awarded work.

Delving into the culture, collaborations and 
processes that form the backbone on which big 
creative ideas can be brought to life. We look at the 
secrets of long-standing agency-client relationships, 
and the best environments and systems that support 
creative success.

We’ll look at:

• The tailor-made new agency structures that best 
support client needs

• Predictions about the future direction of the industry

• The role of culture and collaborations in conceiving 
and executing truly incredible ideas.

Here we explore the definition of “good craft” and 
its value in making ideas come to life. We’ll look at 
the blending of traditional disciplines with new digital 
skillsets to produce brilliant modern craft that cuts 
through. 

Themes explored include: 

• Craft that drives emotional resonance

• Beautiful craft delivered through new technologies 
(AR/VR and others)

• The evolution of design thinking.

NEW TRACKS FOR 2019

CREATIVE 

THE BUSINESS  

CRAFT & 

EFFECTIVENESS

OF CREATIVITY

DESIGN
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Considering breakthrough applications of innovation 
and technology that drive brand growth. We’ll 
examine what it means to deliver data-driven 
creativity, and look at cutting-edge technology  
enabling new forms of branded communications. 

Areas of discussion include:

• Innovation that influences the very heart of 
business to kick-start transformation

• Creative applications of data that improve the 
quality and execution of ideas

• Examples of product innovation and tech-enabled 
creativity used to enhance brand communications.

Here, we look at creativity that provides competitive 
advantage to brands engaged in the new experience 
economy. As the focus on delivering services moves 
to staging experiences, how do we create intelligent 
customer journeys and memorable moments that 
have a lasting impact? 

We’ll consider:

• Emotionally-connected consumer experiences that 
work across multiple platforms and channels

• Merging the physical and virtual via seamless 
experiences to drive brand loyalty

• Delivering “wow” factor experiences and 
capitalising on their value.

NEW TRACKS FOR 2019

INNOVATION &  

THE EXPERIENCE 

TECHNOLOGY

ECONOMY
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The formats we can programme are: 

Talk/Presentation

A “keynote”-style presentation or “how-to” session focused on practical learning 

Workshop

An interactive session, normally for a smaller group, activity based

Technical/Interactive

Live performance/experience-led session, audience participation may be required

Discussion

Panel, debate or interview on stage

When you submit, you will be asked to tell us which format most closely fits your idea:

DEVELOPING YOUR IDEA

WHAT FORMAT 
ARE YOU PROPOSING?



9

Some helpful tips:

• The best talks are those that identify a theme or topic and really delve into it    

• Be specific – thought and planning that result in a well-crafted, detailed narrative make for the best sessions

• If you’re exploring a topic don’t simply share your own viewpoint or use your own work as an example

• Sales presentations or showreels of work disguised as a talk won’t impress the audience. Explore other  
 opinions, provide detail and explain the backstory to your views

• Give analysis on great work that isn’t your own

• Question why and how and think about what it means for the future of this industry.

DEVELOPING YOUR IDEA

HOW CAN YOU MAKE 
YOUR PROPOSAL STAND OUT?
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1. Writing your title

Remember that delegates will be scrolling through the programme deciding which sessions to attend – your 
title should grab people’s attention, whilst equally neatly summarising what the session is about. Witty, catchy 
titles work well as long as the subject matter is clear.

2. Crafting your synopsis

This is your opportunity to capture your reader’s attention and persuade them to attend your session.

Be focused; vague statements won’t appeal to your audience – nor will lengthy, convoluted prose. Pose 
questions, invite your audience in and get to the heart of the matter succinctly. Remember this audience is 
proficient in communication techniques – writing with wit, style and flair won’t go amiss.

3. Ask yourself ‘Would I attend this session?’

Delegates attend Dubai Lynx to be enlightened, inspired and entertained. You may think you have a good 
story to tell – but does the audience want to listen? They are intellectually hungry but time poor so be relevant 
to their needs and respectful of their intelligence. They have come to hear about new ideas, not hear old 
knowledge re-packaged and regurgitated.

DEVELOPING YOUR IDEA

WRITING YOUR 
SUBMISSION
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The following list details the variety of stages we have at the festival. Please note we won’t ask you to select a 
stage, we will review your submission and choose the stage where we feel your idea best fits.

Stage 1 (Inside the Festival Hall)

Traditional stage set-up. Length of sessions: 30 to 45 minutes.

Stage 2 (Inside the Festival Hall)

Silent stage set-up. Delegates wear headsets to listen to the session – similar to a live podcast. Length of 
sessions: 30 to 45 minutes.

Stage 3 (Outside on the Island)

Traditional stage set-up – the outside stage embodies a more relaxed vibe perfect for performances and 
discussions. Length of sessions: 30 minutes to 45 minutes.

DEVELOPING YOUR IDEA

THE STAGES  
FOR 2019
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What is the review process and how long does it 
take?

Once all the submissions have been received and 
the deadline for submitting has passed, the Dubai 
Lynx Content Team enter into a review process. 
Please be aware demand far exceeds supply, so 
unfortunately we can only select those ideas we feel 
are the most creatively focused and most relevant to 
our core audience. The review process can take up 
to three months.

How can I check the status of my submission? 

When you submit an idea you will receive an email 
with login details to the Content Portal. When you 
log in you will be able to see the live status of your 
proposals. 

Full FAQs can be found at the top of the 
submissions form.

More info about submissions and speaking at 
Dubai Lynx: 

• All content is selected on the merit of ideas 
submitted

• Feel free to submit 2 – 3 ideas for review. You 
can submit multiple ideas for different tracks and 
formats

• All speakers receive a full pass to the three days of 
the Dubai Lynx Festival (please note this does not 
include the awards)

• There is NO charge to speak on any of the stages
• If your idea is successful, the cost to cover the 

logistics of your speakers and guests (travel, fees, 
accommodation and so on) must be covered by 
you, the session host

• Please note that only speakers receive a 
complimentary pass. Anyone organising a 
session that is not speaking will not receive a 
complimentary pass

• We can only feature a speaker/organisation once 
per stage.

SUBMITTING YOUR IDEA

FAQS AND THINGS
TO NOTE
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Your initial proposal only needs to be a 120 word outline. To submit a proposal, simply complete the online form 
at content.dubailynx.com. 

To discuss any potential content ideas, please contact the Dubai Lynx Content Manager Piotr Lewicz at  
PiotrL@canneslions.com.

The deadline for submissions is 11 October 2018.

SUBMITTING YOUR IDEA

HOW CAN YOU 
SUBMIT AN IDEA?


